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ough economic times often remind us of some fundamental business practices that are overlooked when the economy is robust.
The Chamber asked four of its members to offer tips for businesses and individuals as they proceed through the months ahead.
T

Ray O’Conor
President, CEO & Chairman of Saratoga
National Bank & Trust Co. offered these
suggestions:

z Watch your overhead. Re-examine your
expenses and trim the fat. 

z Your customers and clients may need
you now more than ever. Call them,
visit them and solidify your relation-
ships. 

z Be disciplined and adhere to the tried
and true practices that lead to success. 

z Most of all, be optimistic. Keep your
fears to yourself, but share your
courage with others. Situations that
seem so bleak (just like situations that
seem too good to be true) don’t last
forever.

New Year ’s Business Tips

Bill Canty,
CPA, CFP and Owner/Founder of Canty
Financial Management, Inc. recommends:
z Keep your focus on maintaining, or

increasing REVENUE in your business.

z Diversify your risk, so you aren't too
vulnerable to any one sector or cus-
tomer, in case they don't perform as
expected. 

z Maintain a positive attitude and look
for opportunities to help people in
your circle of influence. 

z Create a realistic budget, and operate
within those guidelines. 

Kevin B. Tully, 
CPA of Teal, Becker & Chiaramonte
CPAs PC suggests that individuals:
z Consider conversion of IRA

accounts that have depressed
stock holdings in early 2009 to a
Roth IRA.  

z Offset capital gains from install-
ment gain collections by selling
off stocks with losses and rein-
vesting the proceeds in a differ-
ent security that is currently
depressed.

continue reading on page 2
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Your Chamber is here to help you succeed by providing services for entrepreneurs, small businesses and community minded companies and
organizations in the Capital Region. If you are interested in more specifics, please give us a call at 584.3255. Thank you for being a member!
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James Lee,
Lee Investment Management LLC 
recommends that employers and employees:

z Protect Your Cash. We are fortu-
nate in Saratoga County to have
many well-managed banks. However,
to be absolutely certain that your
cash deposits are safe, limit the
amount of cash you keep at one
bank to the $250,000 currently
insured by the FDIC.

z Create An Emergency Fund. Even
before contributing to your company-
sponsored retirement plan or IRA,
make sure you set aside enough
money to pay for 3 to 6 months of
living expenses.

z Continue to Invest For The Long-
Term. Maintaining a well-diversified
portfolio of cash, bonds and stocks
remains the best way to achieve your
financial goals. 

z Follow Warren Buffet’s advice --
be greedy when others are fearful and
be fearful when others are greedy.

z Tap Your 401(k) Only As a Last
Resort. If you must tap your 401k,
consult with your financial advisor
and/or accountant to determine the
best way to do it.

MANAGING THROUGH TOUGH TIMES

(Adapted from "Managing In Tough Times: 7
Steps", by The Bridgespan Group)

Tough times force hard choices. And these
are rapidly becoming the toughest times
most of us have ever seen. The
Bridgespan Group, a national organization
that provides strategy consulting has
developed several steps and questions
that organizations should be asking them-
selves. Although they work primarily with
non-profits, their insights and advice apply
to for-profit businesses as well.  Here are
just a few of their suggestions:

Act quickly but not reflexively, and plan
contingencies. In the current climate, this
means taking immediate action: to man-
age costs aggressively; to do away with
nice-to-haves (both because they are easi-
ly expendable and because of the signal it
sends to the whole organization); and to
delay undertaking new initiatives that
might be costly. It also entails developing
explicit contingency plans, even if your
organization is not yet feeling any pain.

Protect the core. Now is the time to allo-
cate your discretionary dollars and best
staff to the activities that make the great-
est difference in your ability to achieve and
sustain results: the programs and services
that have the greatest impact on those you
serve; and the organizational infrastruc-
ture required to support them.

Shape up your organization. Running the
kind of organizational marathon that a
recession triggers requires planning, focus,
commitment, and stamina. Like most feats
of endurance, however, one can also
engender health habits that will prove
invaluable whatever the economic climate.
The imperative of belt-tightening can facili-
tate hard-to-contemplate changes that
could make your operations more efficient
and your impact greater.

Are we managing costs as aggressively as
possible?

Do we know what, specifically, we would
do if we had to cut our budget by 10%, by
20%, by 30%?

Have we identified the triggers that will
set our contingency plans in motion?

Do we know which of our programs and
activities are mission-critical and what
each costs?

Are our discretionary dollars allocated to
these programs and activities?

Should we be cutting programs?

Who are the people most critical to our
success, now and in the future?

What are our most important relation-
ships and are we attending to them?

Are we actively in touch with our key fun-
ders - or customers?

How much of our revenue is "in the
bank"?  How much is at risk?

Are there steps we can take to simplify
our operations?

Should we be thinking about a merger?

Do we have low-or-no-cost ways to
strengthen our organizations?

For more information go to
www.bridgespan.org

QUESTIONS TO BE ASKING IN TOUGH TIMES



This year will certainly be one of many
changes and adjustments that we will
need to make to enhance our businesses.
Your Chamber is making improvements as
well.  We plan to enhance the ways that we
meet your needs to bring in more revenue
and help you determine ways to save
expenses.  This revised newsletter format is
one example. 

New activities for the year will include a
Summer Fun Stay & Play Showcase on

April 18, a Chamber day at the
Thoroughbred track on August 6, and a
new format for our spring and fall Golf
Days. We will examine the need of a sole
proprietor council and experiment with
Wednesday Networking Luncheons.
Seminars will update you on new services
on the Internet, and "Buy Local" will be pro-
moted. It may be a year of changes, but
our main goal will continue to be service to
you our members. We hope you like the

new newsletter design and the new infor-
mation we will be including each month.
We are here for you, and encourage you to
contact us with suggestions for the
newsletter, Chamber services or requests
for assistance.  Contact President Joe
Dalton at 584-3255 or
jdalton@saratoga.org.

Do you have something you'd like to promote this summer?

z Sports z Museums & History z Amusements z Events z
z Entertainment  z Eateries z Attractions z

z Accomodations  z Theater   z Fundraising  z
z Family Fun & Learning  z

or any Consumer or Business-to-Business service.
This show is for you.

10' x 8' booths are $150.

Space is limited.

For an application, go to www.saratoga.org
or e-mail jshinaman@saratoga.org

N E W F O R Y O U

A d d i t i o n a l  M e m b e r s h i p  S e r v i c e s
22 00 00 9922 00 00 99

Summer  Fun,  Stay  and  Play
Showcase

S a t u r d a y ,  A p r i l  1 8
1 0 a m - 4 p m  
S a r a t o g a  S p r i n g s  C i t y  C e n t e r
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R E V E N U E  P R O D U C I N G  T I P S  

E X P E N S E S A V I N G  T I P S  

HOW TO PROMOTE YOURSELF FOR
FREE THROUGH THE CHAMBER'S
WEB SITE

The Chamber has a number of ways to pro-
mote your business, event or announce-
ment online. The Members Only section,
which over 700 members check out each

month, has a tool that allows you to submit
short press releases, announcements, new
hires or whatever you'd like to get the word
out to the membership. To register, go to
www.saratoga.org and select Members Only.

If you have expertise in an area, you can
gain exposure for your business by doing a

podcast. Simply contact Annamaria Dalton
at adalton@saratoga.org with your suggest-
ed topic and a bio for consideration. You
can also submit information on your busi-
ness to Jeff Shinaman jshinaman@sarato-
ga.org to be considered for our new
Members Spotlights section on the web.

w w w . s a r a t o g a . o r g

SAVE MONEY ON ENERGY

Did you know the Chamber has an
Electrical Savings Program? Many of our
members in the program save up to 3-5%
on their bills. There is no fee for the service
and it applies to all businesses with a com-
mercial meter. Go to www.saratoga.org and
select Programs-Services-Saving for more
information. 

NYSERDA OFFERS ENERGY SAVING
INCENTIVES

The New York State Energy Research and
Development Authority provides incentives
and energy audit assessments for residen-
tial and commercial structures and equip-
ment. NYSERDA's Commercial/Industrial
programs provide energy efficiency servic-
es for existing buildings, new construction,
industrial facilities, and vehicle fleets.
Their New  York  Energy  $martSM Loan Fund
program provides an interest rate reduc-
tion off a participating lender's normal
loan interest rate for a term up to 10 years
on loans for certain energy-efficiency
improvements and/or renewable technolo-
gies. For a free consultation to match you
with the NYSERDA services that best fit
your situation visit www.nyserda.org or call
Ed Smyth at 266-9360.

BUSINESS COUNSELING

The Chamber offers individualized busi-
ness counseling through SCORE, America’s
Advisors To Small Business. Experienced
private sector executives advise business-
es on various levels which include: start-up
businesses, businesses that are in the
early stages of growth; operating issues,
expansions and acquisitions. The counsel-
ing is free and meetings are held at the
Saratoga County Chamber Offices. If you
are in need of SCORE’s expertise and
would like to make an appointment please
call 584-3255.

RECEIVE YOUR NEWSLETTER
ONLINE

In an effort to reduce printing costs and
save paper you can now receive your
newsletter via email each month. Please
email adalton@saratoga.org to sign up for
your monthly newsletter electronically. You
can also read past newsletters anytime by
going to www.saratoga.org and clicking on
newsletters under the Chamber section.

MEMBERS ONLY PODCASTS

Listen to area business experts on topics
such as human resources, legal issues,
non-profit management, professional
improvement, sales and marketing, and
technology as well as podcasts about the
Chamber. Visit the Members Only Section
on www.saratoga.org to listen. If you're not
currently registered, login to the Chamber's
website, click on Chamber and Members
Only - signing up is easy.

w w w . s a r a t o g a . o r g
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In today's workplace it is common to have
individuals from different generations
working side by side. This can create chal-
lenges; it is not simply a difference in age.
The way people process information, their
working style, their expectations and moti-
vations are all influenced by what the cul-
tural environment looked like as they were
growing up.

On November 12, the Women’s Business
Group met with Sue Malinowski, Director of
Education at Saratoga Hospital, to further
discuss this topic.

Malinowski noted that by ten to twelve
years of age, most people are locked into
their basic level of values based on numer-
ous factors including key socio-historic
events that influence their behavior later in
life. Although the generational divisions are
stereotypes and do not fit everyone who
fall into these age groups, the generaliza-
tions are important to be aware of and
take into account when communicating
with the different groups.

Veterans are those born 1922 – 1945.
They lived through the Great Depression,
rationing, WWII, the Korean War and the
Cold War. They saw the Polio epidemic and
the atomic bomb. Labor Unions were
formed. They were also witness to inven-
tions such as zippers, television, the heli-
copter and garbage disposals. People from
this generation tend to be very loyal to an
employer. They are cost conscious, rule fol-
lowers, conformist and courteous. They are

not comfortable with conflict and tend to
be risk averse.

Baby Boomers were born 1946 – 1964.
As children they witnessed space explo-
ration, women’s rights, civil rights, social
protests, the draft and prosperity. They
also saw inventions such as birth control
pills, TV dinners, calculators, color televi-
sion and diet sodas. These individuals tend
to be team players and relationship
builders in the workplace. They are loyal
and committed to a mission. They tend to
seek personal gratification, are idealistic
and are comfortable questioning authority.

The group referred to as the Gen Xers were
born between 1965 – 1980. As children, they
were Latchkey kids. Their parents were
both working and they were frequently
home alone after school. They saw divorce
more commonly than previous genera-
tions. Laptops, cordless phones and ATM’s
came into existence while they were grow-
ing up. This group is technologically savvy.
They tend to be independent, impatient
and thrive on change. They are also adap-
tive, individualistic and informal. They will
not select one company and work with
them throughout their career, rather, they
seize opportunities for individual growth
and advancement and move from compa-
ny to company as best fits their needs.

The children born 1981 – 1993 that are in the
workforce are the Nexters. This group grew up
with the technology boom. They saw the
Gulf War, Desert Storm, Columbine, the

Oklahoma City Bombing and September
11th as children. They also grew up with
play dates, multiculturalism and reality tv.
This group is technologically plugged in.
They are multi taskers who embrace change
and look for personal growth versus loyalty
to a company. They thrive in informal envi-
ronments but also need structure.

What does this look like in your company?
What are the practical applications of this
information? Perhaps the most important
deduction is that these generations can
not be treated the same. It is paramount
that employers respect each group’s val-
ues. While Gen X and Nexters see flexibility
in dress code as a benefit of a company,
Veterans may find that level of informality
as an insult. A monetary bonus may be just
what a Boomer is looking for while a
Nexter may prefer an additional day off
instead of money. A Veteran may require a
quiet workspace in order to be most pro-
ductive, while a Nexter may perform more
productively while listening to music.

It is crucial to ask questions of the differ-
ent groups; find out what motivates them,
what makes them comfortable and think
about how they can function best in your
organization. Rewards should be targeted
to individuals, their needs and interests.
Ken Blanchard offers great thought on this
subject, “Everyone has peak performance
potential. You just need to know where
they are coming from and meet them
there.”

Managing the
Generational Mix

In Your Office

I M P R O V I N G E F F E C T I V E N E S S
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Joe Dalton
President 

Greg Dixon
Vice President, Tourism 

Kathleen Lucey
Vice President, Community Development 

Jeff Shinaman
Vice President, Membership and Marketing 

Linda Toohey
Vice President, Leadership Saratoga 

Annamaria Dalton
Communications Director 

Terri Tommell
Controller 

Sue Rowland
Health Insurance Coordinator 

Bianka Krueger
Communications Assistant 

Jane Kreski
Office Manager 

Bridget DeVaney
Receptionist 

Linda Page
Administrative Assistant 

Ann O'Brien
Tourism Promotion

Sheila Whinnery
Health Insurance Assistant 

STAFF 584.3255

N E W M E M B E R S  

AAllllssttaattee  IInnssuurraannccee,,  MMccCCuurrrryy  FFaammiillyy  AAggeennccyy

TToomm  MMccCCuurrrryy

617 Maple Ave. Rte. 9

Saratoga Springs, NY  12866

306-5315 Fax:  306-5318

http://agent.allstate.com/tmccurry/welcome

Insurance/Financial Srvc.

AAnnggeelloo  BBrrooss  IInncc..  TTiittllee  &&  AAbbssttrraacctt  SSeerrvviicceess

NNiicckk  AAnnggeelloo

18 Clubhouse Ct.

Saratoga Springs, NY  12866

226-0016 Fax:  226-0879

Title Abstract/Closing Services

CCaallll  MMee  CCrraazzyy,,  IInncc..

TTrraacceeyy  KKrruullcciikk

26F Congress St. #163

Saratoga Springs, NY  12866

441-2591 Fax:  580-0481

www.callmecrazy.com

On-line Gift Store

WWaalltteerr  EE..  CChhaannddlleerr  FFoorreessttrryy  SSeerrvviicceess,,  LLLLCC

WWaalltteerr  CChhaannddlleerr

380 Sand Hill Rd.

Greenfield Center, NY  12833

584-8640 Fax:  580-1672

Full Forestry Services & Excavating

DDrr..  VViinnyyll  ooff  tthhee  MMoohhaawwkk//HHuuddssoonn  TTrriiaannggllee

TTiimm  AAuurreennttzz

21 Lape Rd.

Waterford, NY  12188

383-8884

Mobile Upholstery Repair

EExxttrraa  SSppaaccee  SSttoorraaggee

SShheeiillaa  BBrruusstt  oorr  PPhhyylllliiss  LLiigghhtthhaallll

75 Brookline Rd.

Ballston Spa, NY  12020

885-4800 Fax:  885-1035

www.extraspace.com

Self Storage

GGaallwwaayyCCoo-oopp..ccoomm

MMiicchhaaeell  CCaassaaddeeii

P.O. Box 600

Galway, NY  12074

882-5445 Fax:  346-3020

www.galwayco-op.com

Discount Propane Delivery

GGrreeeennffiieelldd  CCoommmmuunniittyy  &&  BBuussiinneessss  AAssssoocciiaattiioonn

WWaalltteerr  CChhaannddlleerr

P.O. Box 217

Greenfield Center, NY  12833

584-8640

www.greenfieldcba.org

Promoting Comm. Spirit in the Town of Greenfield

TThhee  IInnnn  aatt  EErrlloowweesstt

CChheerryyll  LL..  KKeennnnyy

3178 Lake Shore Drive

Lake George, NY  12845

668-5928 Fax:  668-5927

www.theinnaterlowest.com

B&B/Restaurant/Special Events

LLaaww  OOffffiicceess  ooff  AAmmyy  SS..  LLeeggggeetttt

AAmmyy  LLeeggggeetttt

54 Outlook Dr. S.

Mechanicville, NY  12118

490-1830

Employment Law/Legal Research

OOttiiss  AA..  MMaaxxwweellll  AAddvveerrttiissiinngg

OOttiiss  MMaaxxwweellll

156 Henry St.

Saratoga Springs, NY  12866

507-5193

www.otismaxwell.com

Advertising Copy & Creative

MMeettrroollaanndd  BBuussiinneessss  MMaacchhiinneess,,  IInncc..

DDaavviidd  RRiicchhtteerr

25 - 2A Walker Way

Albany, NY  12205

452-2600

www.metrobusma.com

Sales/Srvc. of Mailing Equip./Sharp Cop.

PPiixxiiee  DDuusstteerrss

JJaanniiccee  SSttaarrtteerrii

213 Pyramid Pines Estates

Saratoga Springs, NY  12866

583-4683

Comm/Res-Cleaning/Painting/Decorating

RRiiffeennbbuurrgg  CCoonnssttrruuccttiioonn,,  IInncc..

GGeeoorrggee  RRiiffeennbbuurrgg

159 Brick Church Rd.

Troy, NY  12180

279-3265 Fax:  279-4260

Heavy Highway Paving & Site Const.

JJeeaann  WW..  SSeeiilleerr

15 Hill Rd.

Stillwater, NY  12170

583-7813 Fax:  583-7781

Editorial Services

TTaallbboottss

SStteepphhaanniiee  MMaacckkiiee

One Congress Park Ctr.

307 Broadway

Saratoga Springs, NY  12866

587-4988 Fax:  587-5075

www.talbots.com

Talbots, It's a Classic

UUnniivveerrssaall  OOffffiiccee  PPrroodduuccttss

MMiicchhaaeell  CCiicccchhiinneellllii

43 Broad St.

Waterford, NY  12188

238-1315 Fax:  238-1332

www.uopalbany.com

Locally Owned Sharp Digital Images
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Share a pint with a
grateful stranger

Give Blood.

B L O O D D R I V E

Staffed and coordinated by the Chamber’s
Young Professionals Network

Wesley Community
131 Lawrence Street

Saratoga Springs

Wednesday, January 28
12 - 6 p.m.

Please contact the Chamber to schedule
an appointment, 584.3255

All donors will receive a coupon for a free pound
of Dunkin Donuts coffee.



N O N P R O F I T S E M I N A R S

Tuesday
January  6
Young  Professionals  Network

5 - 6:30 p.m.
Limoncello Restaurant
1 Ballston Avenue
Saratoga Springs
$10 with reservations

DDeeaalliinngg wwiitthh  DDaattaa  

Tim Cook,
Dale Carnegie Training

Technology allows us to be con-
nected, but sometimes it feels
more like bombardment than
being plugged in. 74 emails,
flashing voice mail light, mail
overflowing in your office
box...find the answers on how to
handle it all.

Tuesday
January  13
Women’s  Business  Group

9 - 10 a.m.
Chamber Offices
28 Clinton Street
Saratoga Springs

CCoommmmuunniiccaattiioonnss

Valerie Oropallo,
Javao Consulting

First quarter of this year opens
with a focus on communications.
We communicate everyday - is it
coming across correctly? It may
seem simple, but what you say,
how you say it and how it is per-
ceived can vary drastically. Are
you doing it right?

Thursday
January  15
Third  Thursday  Breakfast

7:30 - 9 a.m.
Inn at Saratoga
231 Broadway
Saratoga Springs
$10 with reservations
$15 without 

SSoocciiaall  NNeettwwoorrkkiinngg

Kariann Morris,
Fingerpaint Marketing

What the heck is social
networking? How does this stuff
work? Why should I and my
business care?
What is in it for me?

Morris will cover the basics in
terms you can understand. Look
for our hands on seminar in
March.

Thursday  
January  29
ANNUAL DINNER

Reception at 6 p.m.
Dinner at 7 p.m.
Saratoga City Center
522 Broadway
Saratoga Springs
$65 per person
Tables are available.

Come and celebrate our
volunteers, our 2008 
achievements and the excitment
as we look forward to 2009.

A networking cocktail reception
begins at 6 pm. Dinner and a
brief program starting at 7 pm
are followed by a dessert station
and social hour.

Sponsorship opportunities are
available.

J A N U A R Y C H A M B E R E V E N T S

February  3  Tuesday
Young  Professionals  Network
5  -  6:30  pm

February  10  Tuesday
Women’s  Business  Group
9  -  10  am

February  10  Tuesday
Non  Profit  Seminar  -  Technology
3  -  5  pm

February  11  Wednesday
Seminar  -  So,  you  want  to  be  able  to  retire?
8  -  10  am

February  11  Wednesday
Networking  Lunch
11:30  -  1pm

February  18  Wednesday
Seminar  -  Starting  a  Business
5:00  -  7:15  pm

February  19  Thursday
Third  Thursday  Breakfast
7:30  -  9am

February  26  Thursday
Orientation  and  Mixer
4  -  5  p.m.  -  Orientation
5  -  6:30  p.m.  -  Mixer

Grant  Writing  

Tuesday, January 6, 8-10 a.m.
Asking for money is never easy. Writing to
ask for grants can seem even more daunt-
ing. In the business of the non profits, it is
essential. Are you doing it right?

The seminar will cover understanding what is
most important to grantmakers, researching
grants and approaching grantmakers prior to
applying and preparing information common-
ly asked for in applications.

Presented by:
Paul Mastrodonato, President, Nonprofit
Works

Chamber Offices, 28 Clinton Street, Saratoga
Springs

Cost: $10 - Chamber members only, limited to
30

RSVP: Friday, January 2 to 584-3255 or
www.saratoga.org

FEBRUARY HEADS UP

Technology

Tuesday, February 10, 3 - 5 p.m.
How can technology enhance a non-profit’s
mission and bottom line? Join us with Elliott
Masie, an internationally recognized futurist,
analyst, researcher and humorist on the criti-
cal topics of technology, business, learning
and workplace productivity. The seminar is
sponsored by the Chamber's Leadership
Saratoga Alumni Association. 

Presented by:
Elliott Masie, The Masie Center, Inc.

The Masie Center, 95 Washington Street,
Saratoga Springs

Cost: $20 - Leadership Saratoga graduates,
$25 - all others.

RSVP: Tuesday, February 3 to 584-3255 or
www.saratoga.org
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BOARD OF DIRECTORS
2009

Dennis Albright
T-Shirt Graphics

Vicki Aldrich
Weichert Realty Northeast Group

Linda Ambrosino
G. Willikers

John Baker
Gaffney’s

Bruce Boghosian
Secretary
Boghosian Brothers, Inc.

Angelo Calbone
Saratoga Hospital

James Cox
Snyder, Kiley, Toohey, Corbett & Cox

Carlton “Chip” Ellms
Ellms’ Family Farm

Gary Ferguson
Saratoga National Bank

Susan Halstead
Treasurer
Family Vision Care Center

E.J. Harkins
Saratoga Eagle

Steve Heidorn
Vice Chair of Communications
Broadway Title Agency

William C. Martin
Initiatives Group, LLC

Michael Munter
Chair Elect
Munter Enterprises

Brian Nealon
Immediate Past Chair
Wesley Community

Mike O’Sullivan
The Record

Mary Passaretti
Aztech Technologies, Inc.

Tim Pehl
Chairman
Roback, Kumlander & Pehl CPA's, LLP

Mark Pepin
Vice Chair of Membership
Time Warner Cable Business Class

Eugene Quirk
Adirondack Trust Insurance Agency

Susan Slovic
Ballston Spa National Bank

Mark Sperry
Plug Power, Inc.

Mark Suprunowicz
Carriage House Inn

Marcia White
Saratoga Performing Arts Center

OO vv ee rr   FF ii ff tt yy   YY ee aa rr ss

Clements Insurance Brokers, Inc.

OO vv ee rr   FF oo rr tt yy - FF ii vv ee   YY ee aa rr ss

Adirondack Trust Company

Bank of America

William J. Burke & Sons/Bussing &
Cunniff Funeral Homes

Carriage House Inn

Carusone & Carusone

Community Court Motel

Cudney's Launderers & Dry Cleaners

D'Andrea's Liquor Store

Dehn's Flowers, Inc.

Duval Vending Company, Inc.

Espey Mfg. & Electronics Corp.

Fasig Tipton Company, Inc.

Grand Union Motel

Grande Apartment Rentals

Hattie's

Richard J. Helenek  Electrical
Contractor

National Grid

New York Racing Assn., Inc.

Purdy's Discount Wines & Liquors,
Inc.

Saratoga Capital Dist. State Park Reg.

Saratoga Gaming & Raceway

Saratoga Golf & Polo Club

Saratoga Hospital

Saratoga Restaurant Diner, LLC

The Saratogian

Sherman Tile Associates, Inc.

Skidmore College

Snyder Kiley Toohey Corbett & Cox
LLP

Spa Motel

Stewart's Shops

Sutton & Tarantino Insurance

Thorobred Feed Sales, LLC

Turf and Spa Motel

Valley Acres Garden Center

Verizon

Walbridge Building Inc.

Washington Inn

Wishing Well Restaurant

Fred Wolpert, D.D.S

Yaddo
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Holiday Inn - Saratoga Springs

Saratoga Performing Arts Center
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Alpine Lake RV Resort

Cottrell Paper Co., Inc.

Empire State College

Image Photo

McDonald's

MLB Construction Services, LLC

Pallette Stone Co., Inc.

Price Chopper

Times Union
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Adirondack Dental Group, PC

Adirondack Trailways

Charles F. Bryner, D.V.M.

Byrne Orthodontics

Carpetland

Chez Sophie

Compton's Restaurant

Thomas J. Farone & Son, Inc.

Edward Finger, DPM, Podiatrist

1st National Bank of Scotia

Gaffney's

The Great Escape

Guyson Corp. of USA

Hamilton Watt, PLLC

Charles H. Harrison

Alan F. Justin, D.M.D. PLLC.

Paul E. Komorny, Accountant

Lake George Steamboat Co., Inc.

Landmark Motor Inn

Robert F. Lesniak, D.M.D.

Lillian's Restaurant

Loss Prevention Experts, Inc.

C.T. Male Assoc., Engineers

Matt's Servicenter

Matthews Specialty Graphics

Minogue's Beverage Center

Navy Housing Welcome Center

Posie Peddler, Inc.

Roohan Realty

Saint Clement's Saratoga Horse Show

Saratoga Bridges, NYSARC, Inc.,
Saratoga County Chapter

Saratoga Economic Development
Corp.

Saratoga Springs Preservation
Foundation

H.R. Schultz Inc.

Taylor Made Custom Products, Inc.

Triple Crown Motel

United Way of the Greater Capital
Region

Whittemore, Dowen & Ricciardelli,
LLP

YMCA of Saratoga

OO vv ee rr   TT ww ee nn tt yy - FF ii vv ee   YY ee aa rr ss

Adelphi Hotel

Allerdice Building Supply

Ballston Spa National Bank

Bobrick Washroom Equipment, Inc.

Castle & McLennan

Clifton Park Rental Center

R.M. Dalrymple Co. Inc.

Gardner Management, Inc.

Kershner, Grosso & Company

Kimberly Inn

Ed Lewi Associates

Northern Dean, Inc.

Olde Bryan Inn

Racemark International

River Road Campgrounds

Saratoga Taxi

Unlimited Potential, Inc.

Wachovia Securities

Wilton Travel Plaza / Scotty's
Restaurant

OO vv ee rr   TT ww ee nn tt yy   YY ee aa rr ss

Bollam, Sheedy, Torani & Co. CPA's

Capital District Physicians' Health
Plan, Inc. (CDPHP)

Catholic Charities-Saratoga, Warren,
Washington Counties

G. Willikers

Literacy NENY

McConchies Heritage Acres

New Insights, Inc.

PJ's  Saratoga Style  Bar-B-Q

Saratoga County Soil & Water
Conservation District

Transitional Services Assn., Inc.

Whitney Industries
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Gerald H. Berger, Ph.D.

Cornell Excavating & Paving

Fashion Floors of Saratoga

Hudson Mohawk Pediatrics

J.R. Used Cars

LaMarco Physical Therapy, P.C.

McMurry, Inc.

Mountain Pond Eyewear
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B & B Plumbing, Inc.

Birch Hill Woodworking

The Birches Motel

Champlain Canal Tour Boats, LLC

Focus Environmental Services, Inc.

Glens Falls National Bank & Trust Co.

R. Jamie Green, D.D.S.

Mrs. London's

Saratoga Business Journal

Saratoga Landscape Co.

Wal-Mart #01-2056

Wiring Concepts, LLC
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Adirondack Showcase

Albany Broadcasting

Allstate Insurance, The Hill Agency

Lynn Benevento Gallery

BFS

Brooklyn Attitude Hair & Body

C.H.G. Industries, Inc.

Cerasun Video Production

CLA SITE Landscape Architecture,
Engineering & Planning, PC

Consulting in Behavioral Healthcare

Delaware & Hudson Railway

Ferrara & Nigro, PLLC

First New York Federal Credit Union

Fox n Hound Bed and Breakfast

Gabryshak Construction, Inc.

MAI Computing Service

McCombie Construction

New York State Military Heritage
Institute

Next Step North America, Inc.

NFB Properties, LLC

Noah's Ark Pet Sitting

Northeastern Association of the Blind
At Albany, Inc.

Peckham Materials Corp.

Scoville Jewelers

Sorel's Restaurant

Stone Bridge Farm

Law Office of Nancy C. Sutin

True North Financial Services

2 Doors Music Enterprises

Whalen's Horseradish Products LLC
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Adirondack Gateway RV Resort

AFLAC New York, Rosann Curran

Amedore Homes, Inc.

Bardino Motors, Inc.

Bass Manor Bed & Breakfast and Art
Museum

Bean Software Development, Inc.

Berkshire Bank

Boxley's Polishing Service, Inc.

BP Marketing & Communications

Daniel Bruno, New York Life

Capital Advocates, LLC

Champion Buick Pontiac, GMC

Club K-9 and Feline Pet Sitting
Service

Community Partners Realty

Core BTS, Inc.

CP Energies, LLC

Craig Investigations, Inc.

The Creative Calendar

Creative Cleaning Solutions, LLC

Daisy Dry Goods

Elegant Landscapes

Empire Tech Solutions, Inc.

Fahey Marketing Communications

FCW

Feast Gallery and Meeting Space

The Gooley Club, Inc.

Herkenham & DeAngelus, PC

The Hungry Eye

Lafayette Associates

L'esperance Tile Works, Inc.

Laker Development Group, L.L.C.

Local Pub & Teahouse

Location Sound Recording

Peggy Madson

Maple Tree Funding

Maple Shade Bed & Breakfast

March of Dimes Foundation

Marchand, Sara, Weichert Realtors

Edward J. Martone, CPA

Massage Arts Studios

McComb & Company

McGinn Smith & Co.

Mike's Mercedes Service, Inc.

Movin Ads & Signs

Muggsy's Antiques & Collectibles

James Murray, MD

New Dawn Equestrian Center

NY Tech Co.

Overland Leasing Group, LLC

Petraccione Plumbing & Heating

Philippe Bevan International Salon

Pizzeria Uno Chicago Bar & Grill

Prestige Motor Car Co.

Re/Max Premier

Rockabella

Sharon Russell

Saratoga Fireplace & Stove, Inc.

Saratoga Railroad Engineering, P.C.

Saratoga Today

Select Staffing

The Siding Edge, Inc.

Signature Homes Realty

Sportsplex of Halfmoon

The Strand Hair Design

Dr. Patrick J. Szurek, PLLC

To Life!

The Traveling Vineyard

Tropical Beat Steel Band

Tuxego of Clifton Park

Violet's of Saratoga LLC

Vista Home Funding, Inc.

WellWed - New York's Wedding
Magazine

WMHT

8Cover Image courtesy of Stock Studios


